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Abstract

The purpose of this research was to investigate effects of interest in cars on changes in brand preference,
and in their positive/negative feelings after browsing car banner advertisements. Participants were asked
how much they were interested in a car. They were also asked brand preferences for some car companies
and their feelings. They were then asked to browse for two minutes a news topic on a smartphone,
including banner advertisements of a car. After that, they were asked about brand preferences for some
car companies, and once more their feelings. In this experiment there were significant positive correlations
between interest in cars and changes in preferences for cars in general and for the specific brand which
was used in car banner advertisements. Meanwhile, average preferences for all brands decreased or did
not change before and after browsing the news topic. There was no significant correlation between interest
in cars and changes in their positive/negative feelings before and after browsing car advertisements. The
results show a possibility that browsing advertisements of less interesting products might make people

dislike the products.
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