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Space Position Valuation Table
Code and Scale of Values for Poster Panels TAB
Types of Panels
Approach Angled Single 1 ' i !
l(dAS) Al Oth(eR)Angled Parall(ePl. )Smgle\ All Other
Angled nearest
the Line of Tr- o a FacmglParallel End Ofi Parallel
. 3 In a Two : ‘a Group !
Vehicular avel Panel Facin with more than (PE) P
Pedestrian (AE) € Two Panels | ‘
:Fast Travel Slow Travel Codej Value | Code i Value | Code | Value iCode ’ Value ECode i Value
Long Approach ; i ! l |
1AS 10 1A | 10 1A 9 PS | 8 1P
Over 125 ft. Over 350 ft. Over 250 ft. | lAE | or or 1PE | or or
i (1000/) ' (100%) (90%) i (80%) ! (70%)
Medium Approach ~‘ : \ ! ‘
; {2AS 1 8 2A 7 | 2A 7 2PS 6 2P
75 to 125ft. [290 to 350ft..150 to 250ft. . 2AE \ . or ©or or IPE or or
| | (80% (70%) (70%) L (60%) | (50%)
Short Approach ‘ ‘ { ‘ : ‘
! | 3AS 6 3A 5 “ 38 © 5 3PS 4 . op
40 to 75ft. ‘100 to 200ft.[75to 150ft. " g4p ' or ! or ' 3PE - ,.OF or
| ‘ (60%) (50/0) (5095) (40%) (30%)
: 4or{40%)
Flash - Approach ] 30r(30%) 30r(30%) 30r(30%), !
y | AF 20r(20%) AF ')or(20%) AF '20r(20 /,) PF 20r(20%) PF
Under 40ft. \Under 100{t. Under 75ft. " lor{1025) 101(10%5 1or{1025 lor(IO”a) 10r(1025)
| ; Qor (0%)  Oor (0%) ﬂ*goir_(%) ~ Oor (0%5) {0or (0%),
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