
The Decision Making Process of Sport Event Participants
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Ûªïæ Ûªîæ Ûªíæ Ûªìæ Ûªëæ Ûªê Íªïæ

Íªîæ Íªíæ Ü­ïæ Ü­îæ Ü­íæ Ûª æ

Íª æ Ü­ æ

0.1%

12 2/df=3.148

GFI=.910 AGFI=.863 CFI=.944 RMSEA=.091 RMSEA

.08 2006 .05 .10

Hair et al. 2014

GFI CFI
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.82 .92 .70 Hair

et al., 2014; , 2008

37

DI

AVE 38

AVE .50 Hair et al., 2014

12 DI

37 DI

.86

.92

.84

.82

.79

.77

.75

.90

.86.82

.77

.75

.82.87

.73
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38 DI AVE

.65a

.46 .69b

.64 .63 .62c

a: AVE b: AVE c: AVE

DI

Baloglu, 2001; Fakeye and Crompton, 1991;

Fodness and Murray, 1997; Gursory and McCleary, 2004; Milman and Pizam, 1995

Blackwell et al. 2006

DI

3 4.35

3.73
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4.5 4.5

4.5

39

71.3% 48.9% 2/df =13.505 (1)

<.001 71.8% 54.1% 2/df=7.101(1) <.01

5.01

4.48 =0.78 n.s. 5.82 4.19 =2.04 <.05

Park et al. 1994 Dodd et al.

2005
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Alba and Hutchinson, 1987; Hernandez Maestro et

al., 2007; Kerstetter and Cho, 2004

39

î î

n=139 n=122 n=78 n=183

35
28.7%

71
(51.1%)

13.505***

22
(28.2%)

84
(45.9%)

7.101**

87
71.3%

68
(48.9%)

56
(71.8%)

99
(54.1%)

5.01 4.48 n.s. 5.82 4.19 2.04*

ööö äòððï öö äòðïô ö äòðë

40

4.94 4.47 <.05 5.07 4.53 <.01

5.06 4.54 <.01

Blackwell et al.,
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2006

40

4.87 4.54 1.77 5.06 4.54 2.80**

4.94 4.47 2.47* 5.07 4.53 2.65**

4.34 4.12 1.08 4.40 4.15 1.13

ööö äòððï öö äòðïô ö äòðë

Dodd et al.,

2005; Gursory, 2003; Gursory and McCleary, 2004; Kerstetter and Cho, 2004; ,

1999; Sharifpour et al., 2014

41

94



41

3.24 2.44 2.88* 3.14 2.67 1.58

3.24 2.36 3.52*** 3.36 2.52 3.05**

3.98 2.90 4.06*** 4.05 3.12 3.19**

3.38 2.42 4.06*** 3.49 2.61 3.45**

3.50 2.56 3.70*** 3.71 2.70 3.66**

3.62 2.45 4.74*** 3.83 2.64 4.48**

5.26 4.50 3.43*** 5.27 4.67 2.45*

4.93 3.88 4.20*** 5.03 4.09 3.44***

5.26 4.34 3.91*** 5.29 4.54 2.82**

4.41 3.24 5.05*** 4.61 3.43 4.64**

5.08 4.25 3.28*** 5.03 4.48 1.96

ööö äòððï öö äòðïô ö äòðë

DI

42

5.83 5.19, <.001 5.42 4.60, <.001

Milman and Pizam 1995
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DI

¿ DI

¾

DI

42 DI

5.65 5.15 4.04*** 5.83 5.19 5.32***

4.10 3.78 2.45* 4.27 3.79 3.43***

5.08 4.63 3.34*** 5.42 4.60 5.79***

ööö äòððï öö äòðïô ö äòðë

DI 2015 SD

DI

43
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43 DI

5.23 4.76 3.06** 5.51 4.75 4.62***

5.34 4.94 2.57* 5.62 4.92 4.69***

5.76 5.14 3.95*** 5.91 5.23 4.41***

5.74 5.14 3.90*** 5.92 5.20 4.89***

5.75 5.26 3.28*** 5.87 5.33 3.59***

6.09 5.63 3.28*** 6.14 5.72 3.08**

4.27 3.88 2.68** 4.49 3.88 3.86***

4.18 3.86 2.23* 4.25 3.87 3.11**

3.84 3.61 1.59 3.96 3.61 2.15*

5.19 4.71 2.91** 5.44 4.72 4.08***

5.04 4.52 3.38*** 5.38 4.50 5.46***

5.02 4.66 2.27* 5.44 4.58 5.17***

ööö äòððï öö äòðïô ö äòðë

DI

DI

Baloglu, 2001

Lee and Tussyadiah, 2012;

Milman and Pizam, 1995; Prentice, 2004; Yang et al., 2009;
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44

=.19 <.01; =.16 <.05

=.30 <.001;

=.39 <.001

44

ÌÚ ÜÚ

ÌÚ 1

ÜÚ .57*** 1

.19** .12* 1

.16* .14* .75*** 1

.18** .30*** .69*** .62*** 1

.24*** .39*** .48*** .49*** .69*** 1

ÌÚæ ÜÚæ

ööö äòððï öö äòðïô ö äòðë

45
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45

6.22 5.91 2.20* 6.29 5.96 2.53*

6.29 5.73 4.03*** 6.27 5.87 2.89**

6.34 5.73 4.47*** 6.33 5.88 3.40***

6.10 5.66 3.17** 6.09 5.77 2.29*

5.94 5.52 2.79** 6.01 5.59 2.87**

5.98 5.53 3.12** 6.08 5.60 3.36***

6.43 5.93 3.77*** 6.58 5.98 5.04***

6.02 5.54 3.06** 6.32 5.53 5.55***

6.03 5.43 3.77*** 6.31 5.46 5.61***

5.94 5.27 4.05*** 6.29 5.28 6.73***

ööö äòððï öö äòðïô ö äòðë

Lee and Tussyadiah,

2012; Milman and Pizam, 1995; Prentice, 2004; Yang et al., 2009

Gursory 2003

Kerstetter and Cho 2004
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2

7

46

46

ÍÜ

6.04 1.14

5.98 1.16

6.00 1.18

5.86 1.15

5.71 1.24

5.73 1.22

6.12 1.17

5.78 1.28

5.70 1.33

5.59 1.36

100



, 2008

, 2008

Hair et al. 2014

, 2013

47 Chi 2012
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47

6.17 5.89 1.98*

6.11 5.81 2.03*

6.16 5.80 2.43*

5.92 5.77 1.02

5.80 5.59 1.31

5.83 5.60 1.50

6.39 5.83 3.94***

5.93 5.52 2.55*

5.85 5.51 2.00*

5.72 5.39 1.94

ööö äòððï öö äòðïô ö äòðë

2/df=3.107 GFI=.952 AGFI=.899 CFI=.986

RMSEA=.090 AGFI .90

=.60 <.001

=.21 <.01
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2 df=1.605

GFI=.976 AGFI=.950 CFI=.996 RMSEA=.048 Hair et al., 2014

=.29 <.01 =. 29 <.01

a b

DM

ööö äòððï öö äòðï ö äòðë ööö äòððï öö äòðï ö äòðë

Evanschitzky

.60***

.21***

R2 .59
.29***

.29***

R2 .30
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and Wunderlich 2006 Homburg and Giering 2001

48, 8, 9

.23, <.05 .24, <.05

.22, <.001 .22,

<.001

48

ø ÷ ø ÷

î

ø¼º÷
î

ø ÷ ø ÷

î

ø¼º÷

î

ø¼º÷

ÍßÌ

Þ×
.43*** .53*** 135.301

(41)
1.331

(1)
.34*** .51*** 90.096

(41)
3.249

(1)

ÍßÌ

Þ×
.19** .20* 136.393

(41)
2.424

(1)
.22*** .22*** 93.980

(41)
7.133**

(1)

ÍßÌ

Þ×
.23* .24* 105.852

(40)
3.964*

(1)
.23* .30** 50.875

(40)
.276
(1)

ÍßÌ

Þ×
.41*** .26* 104.280

(40)
2.392

(1)
.30** .30** 51.138

(40)
.539
(1)

ÍßÌ ÍßÌ Þ× Þ×

ööö äòððï öö äòðï ö äòðë
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ÌÚ

è

ÜÚ

9

ÌÚ

ïð

ÜÚ

Horng et al. 2012
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DI

10

DI

12

DI

Lee and Tussyadiah, 2012;

Milman and Pizam, 1995; Prentice, 2004; Yang et al., 2009
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Horng

et al. 2012

DI

Dodd

et al. 2005

Milman

and Pizam 1995
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2015

2014

Horng et al. 2012

îð

2014

2014
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Baloglu, 2001; Horng et

al., 2012; Milman and Pizam, 1995

Sharifpour et al., 2014

Sharifpour et al. 2014
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ô 2014

2014

Funk, 2008

Fodness and Murray, 1997
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Sharifpour et al., 2014

DI

Chen and Tsai, 2007; Chi and Qu, 2008

Echtner and Ritchie, 1993; Milman and Pizam, 1995

DI
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Dodd et al., 2005; Gursory,

2003; , 1999; Park et al., 1994

Spotts and Stynes, 1985 ô

1999

Spotts and Stynes, 1985
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Sharifpour et al., 2014
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Desai and Hoyer, 2000; Dodd et al., 2005; Gursory

and McCleary, 2004; Horng et al., 2012; Kerstetter and Cho, 2004; , 1999; Spotts

and Stynes, 1985; , 2015
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DI

114



DI

DI
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