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Abstract

This article examines a recent case of mnemonic dispute in Japan, observing that the
emergence of internet communications technology is creating challenges to the methods that
society traditionally employs to promote collective memory. It is a study analyzing the on-
line activities of Nihon Bunka Channel Sakura, a grassroots conservative media organization
that distributes video content via the internet. In 2011 and 2012, Nihon Bunka Channel
Sakura used video interviews with a war survivor to fuel a protest campaign against a his-
torical signboard that the Okinawa Prefectural Government intended to erect on a battlefield
site, and the sign was eventually rewritten in a manner that matched the demands of the
protesters. Using a conceptual framework based upon collective memory theory, this study
shows that by producing and uploading videos to the internet, Nihon Bunka Channel Sakura
acted as a mnemonic agent that stored and disseminated personal memories. The result was
an online site of memory with notable interactivity - allowing viewers to leave feedback, to
consume memories in a non-linear manner, and to take part in the dissemination of the
memories through social media sharing. The study also shows how conservative activists in
Japan employed new mediums of memory distribution in an effort to exercise influence on

the processes by which professional mnemonic agents tend to disseminate memories.

*Phd Student, Waseda University Graduate School of Asia-Pacific Studies
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1. Infroduction

For decades, scholars have noted the means by which various agents disseminate
and influence societies’ collective memory of historical events. Many studies have fo-
cused on the role of museums, statues, monuments, and other forms of official com-
memoration.! There has also been considerable study of the role of media such as
newspapers, books, and television.? In recent years, a growing number of scholars
have also begun to study the influence of new forms of internet media.® Even
though studies on internet media have not yet been fully developed, scholars have
sought to present theoretical arguments to enhance our understanding of this phe-
nomenon.

This study aims to expand upon the scarce amount of existing literature concern-
ing the connection between internet media and collective memory. The events exam-
ined in this paper show how activists used internet media as a tool in a campaign that
directly challenged an official form of commemoration. It offers up a noteworthy ex-
ample of how individual memories recorded and archived in an interactive online for-
mat can serve as a new means of promoting certain memories of historical events.

Furthermore, this study will provide information on the activism of conservative
organizations within Japan that seek to influence the public portrayal of Japan’'s
World War II history. It describes a successful campaign by conservatives to remove
descriptions of “comfort women” and the “slaughter of local residents” from a sign-
board describing the actions of the Imperial Japanese Army in the 1945 Battle of
Okinawa.

The study will begin with a discussion of previous research and theories concern-
ing collective memory and the internet, explaining the theoretical underpinning of the
analysis of these events and explaining how scholars have noted the importance of the
internet’s interactivity. It will then describe the media organization that lead the pro-
tests and summarize the key events that took place. There will also be an analysis of
the nature of disseminating eyewitness memories via the internet, focusing on the

unique interactivity of internet media.

—
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2. Literature Review - Collective Memory and the Internet

This study’s analysis is based upon collective memory theory. Collective memory
is the means by which a group or society of people remember the past. The concept
of collective memory was popularized by French sociologist Maurice Halbwachs, who
argued that groups possess a shared memory and an individual's awareness of the
past is considerably based upon the shared memory of the group to which he/she
belongs.*

Scholars of collective memory have come to emphasize that it is formed through
the interaction of personal/individual memory and memories from the group, meaning
that “for collective expressions of memory to occur, individuals must participate; the
memories of individuals, in turn, are structured and influenced by the memory prac-
tices of the community to which they belong and by the exchange of memory content

with other members of that community.”®

” 6

The formation of collective memory is “an
inherently mediated phenomenon,”® one that is “as much a result of conscious ma-
nipulation as unconscious absorption.” The mediation and manipulation of collective
memory “often privileges the interests of the contemporary.”’

Building upon the basic conclusions of previous scholars, Avishai Margalit has
argued that collective or “shared” memory in a modern society is spread by the mne-
monic labor and mediation of mnemonic agents. Whereas individual (“common”)
memories are involuntarily formed through direct experience of events, shared mem-
ory comes about through voluntary participation in the dissemination of the experi-
ences of other members of a society. It “travels from person to person through
institutions such as archives, and through communal mnemonic devices, such as
monuments, the names of streets.”® This mnemonic labor has been traditionally domi-
nated by professional mnemonic agents, people who are part of powerful institutions,
such as the state, church, major universities, or the mainstream media. The work of
professional mnemonic agents allows for people who did not personally experience
events to expose themselves to the individual memories of others through “channels of
description rather than by direct experience.””®

One well-noted channel of description through which professional mnemonic
agents mediate and disseminate memories to society is the establishment of public me-

4 Halbwachs, Maurice. On collective memory. University of Chicago Press, 1992.

5 Gray, Peter, and Kendrick Oliver, eds. The memory of catastrophe. Manchester and New York: Manchester
University Press, 2004. P. 4

6 Neiger, Motti, Oren Meyers, and Eyal Zandberg, eds. On media memory: Collective memory in a new media age.
Palgrave Macmillan, 2011. p. 3

7 Kansteiner, Wolf. “Finding meaning in memory: A methodological critique of collective memory studies.”
History and theory 41, no. 2 (2002): 179-197.

8 Margalit, Avishai. “The ethics of memory.” Cambridge, Mass (2002): p. 54.

9 Ibid 52
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morials and displays that commemorate historical events. When placed at sites that
attract tourists, such mediums are an important influence on the way that visitors
come to form collective memories about history.!°
The traditional mediums employed by professional mnemonic agents - whether
they be monuments, archives, and museums or newspapers, books, and television -
have largely functioned as linear, one-way channels of description. The emergence of
internet communications technology and new media has been praised by scholars as
bringing a major change to this dynamic. The cost of participation on the internet is
far less than that of traditional mediums, providing easy access for non-professionals
agents.!! The interactivity of the internet has significant potential to serve as “a two-
way street in a world where the dominant medium (television) has been unidirec-
tional.”'?  As Ekaterina Haskins noted in a recent study of The September 11 Digital
Archive:
“.the users’ ability to supply content, provide feedback, and choose their own
paths through a system of hyperlinks marks the experience of navigating the
internet as more participatory and active than that of flipping through television
channels, scanning a newspaper, or following an audio-tour through a museum.
The audience no longer acts as a consumer of a linear story- it takes part in the
experience by making choice to connect particular messages and images as well as
to register responses to them.”!3
Through research on online archives of personal testimonies about the Israel-Palestine
conflict, Tamar Ashuri reached similar conclusions about the importance of interactiv-
ity, arguing that it is a “unique characteristic” that “contributes to the creation of a

"4 The consumer of online video testimonies

more active experience of consumption.
also serves as an editor, because “the addressee can consume the various items pub-
lished in any combination desired, as well as to download them and create unique
combinations that could be disseminated to others” through the use of social media
sharing platforms such as Facebook and YouTube. The consumer shares in the expe-
rience of the eyewitnesses who record their memories in video form, as well as sharing
some responsibility for the spread of those memories to other members of his/her so-

ciety.!® Thus, the “exclusive role of professional mnemonic agents, designated directly

10 Winter, Caroline. “Tourism, social memory and the Great War.” Annals of tourism research 36, no. 4 (2009):
607-626.

11 Weber, Lori M., Alysha Loumakis, and James Bergman. “Who participates and why? An analysis of citizens
on the Internet and the mass public.” Social Science Computer Review 21, no. 1 (2003): 26-42. And O'Hara,
Kieron, and David Stevens. “The Devil's Long Tail: Religious Moderation and Extremism on the Web.”
Intelligent Systems, IEEE 24, no. 6 (2009): 37-43.

12 Gurak, Laura ]. Cyberliteracy: Navigating the Internet with awareness. Yale University Press, 2003. P.44.

13 Haskins, Ekaterina. “Between archive and participation: Public memory in a digital age.” Rhetoric Society
Quarterly 37, no. 4 (2007): 401-422.

14 Ashuri, Tamar. “(Web) sites of memory and the rise of moral mnemonic agents.” new media & society 14, no.
3 (2012): 453.

15 Ibid, 453.
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or obliquely by the church, state, monarchy, and the like, is being now challenged” by
the emergence of the internet.!® This new situation has made it possible for non-
professional agents, such as alternative media organizations, citizen journalists, ama-
teur historians and ordinary individuals, to gain a greater role in the dissemination
and consumption of historical memory.

The research of such scholars has raised intriguing ideas about internet media and
collective memory, but there are still very few academic studies that demonstrate how
these concepts actually work in practice.!” In the following paper, I will examine a
dispute in which one organization actively used internet media to spread eyewitness
accounts of historical events and sought to disseminate these memories as a tool to
pressure a government institution into altering a planned commemoration. Looking at
these events in terms of collective memory theory, I argue that it serves as a notable
example of how non-professional mnemonic agents employed an interactive medium of

memory distribution that challenged the activities of professional mnemonic agents.

3. Background Information: Nihon Bunka Channel Sakura

This study focuses on the actions of Nihon Bunka Channel Sakura (henceforth
known as Channel Sakura), a small media organization that produces news reports
and programs from a conservative perspective. Channel Sakura was founded in 2004,
initially distributing several hours of weekly programming to satellite television sub-
scribers.  Since 2008 it has made many of its programs available for free via
YouTube.com. At the time of this study’s publication, Channel Sakura had uploaded
an archive of over 9,200 videos to YouTube, all of which can be viewed for free.!®

Channel Sakura describes itself as a history and culture network that aims to
“preserve and promote Japanese traditions” while seeking to inform the Japanese peo-
ple of the “truth” that existing media outlets refuse to report.'® The founder and
president of Channel Sakura, Satoru Mizushima, states that they are a “grassroots
media” [soumou media] organization that can serve as Japan's “New NHK” [Shin-NHK],
free from any outside influence by business, political, religious, or foreign groups.?2°
English language magazines and newspapers have described Mizushima as a “right-

16 Ibid 444

17 Drinot, Paulo. “Website of memory: The War of the Pacific (1879-84) in the global age of YouTube.” Memory
Studies, October 2011, 4: 370-38.

18 “HAXALF ¥ v xRS HASULF ¥ v %V« YouTube (2012804 H12H).
http://www.youtube.com/user/SakuraSoTV /. 20124 4 A 12 HRE,

19 Ibid

20 [F ¥ v VR | AR ERERUT] <http://www.ch-sakura.jp/578.html> (2010/12/10 77 & )
and “[F v v x k] T ARES, OO IHE (M H22/8/5]". HASILTF + v vk (20094E8 A 5 H).
http://www.youtube.com/watch?v=VAHY5I-0-CU 20104£12 H10HEE, and “[EFFEE] T AEZES 1 FEOMHKL
&L T EEARGEICEE T 2 BREWV (B H21/10/151". HASULF + v % vk (2009510 H15H).
http://www.youtube.com/watch?v=POcoyjhk1EU. 2010412 10 H Bi%,
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” o«

rightist,” or a member of Japan's “extreme right-wing.”?!

winger,

Many of Channel Sakura’s programs concern Japanese history, particularly the his-
tory of Japanese imperialism and the Second World War. As noted in Channel Saku
ra’s description of itself, programs generally portray historical events in a manner that
challenges the view presented in most of Japan’s traditional mainstream media outlets.
Channel Sakura’s message is in tune with the ideology of Japan’s “assertive conserva-
tive right,” a group of “politicians and intellectuals whose political capital is based on
justifying and honoring prewar Japan.”??

Although Channel Sakura is a media organization with full-time employees, it
would be fair to refer to it as a non-professional mnemonic agent. Such a designation
does not place judgment upon technical skills or career professionalism of the people
who work for Channel Sakura. The word “professional” is used in collective memory
theory to define an agent as part of a powerful institution. When Channel Sakura is
defined as a “non-professional”’ agenty, it is to note Channel Sakura’s position as a
grassroots organization that functions outside of Japan’s mainstream media. Channel
Sakura is an alternative media outlet that lacks the vast resources and visibility avail-
able to governmental institutions, universities, major television networks, and newspa-
pers. It is an actor that exists outside of the forces that are traditionally associated
with the spreading of collective memory. From the perspective of collective memory
theory, it is not a professional mnemonic agent.

Channel Sakura was selected as an object of examination in this study because it
frequently produces and uploads video programs that feature eyewitness testimony
from war veterans and survivors. In doing so, it acts as a mnemonic agent, seeking
to influence the collective memory of Japanese society through the dissemination of
memories that challenge the memories that are disseminated by larger, professional
mnemonic agents, such as the government and mainstream media. Although Channel
Sakura produces eyewitness testimonial videos on a wide variety of historical issues,
for the sake of clarity this paper will focus on a single protest campaign: the 2011-2012
dispute over a historical signboard in Okinawa.

4. Remembering the 32 Army Headquarters - Key Events
Prior to the 1945 Battle of Okinawa, the Imperial Japanese Army (IJA) created a

21 Morrison, Tim. “Haunted by History.” Time, March 1, 2007. Accessed December 08, 2010.
http://www.time.com/time/magazine/article/0,9171,1595004,00.html and Rapold, Nicolas. “The Truth of
Nanking.” LA Weekly, November 11, 2008. Accessed December 08, 2010.
http://www.laweekly.com/movies/the-truth-of-nanking-383104/ and Taipei Times. “Japanese filmmaker to
deny Nanjing Massacre.” January 26, 2007. Accessed December 08, 2010.
http://www.taipeitimes.com/News/world/archives/2007/01/26,/2003346406/1

22 Togo, Kazuhiko. “The assertive conservative right in Japan: their formation and perspective.” SAIS Review
30, no. 1 (2010): 77-89.
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series of fortifications around the site of Shuri Castle. When the battle began, many
non-combatants sought refuge and protection within the military’s underground tun-
nels and bomb shelters. One such site of refuge was the underground complex that
housed the headquarters of the IJA’s 32" Army.?3

The remnants of the 32" Army headquarters now lie in Shuri Castle Park, one of
the most-visited tourist attractions in Okinawa Prefecture. In 1997, the Okinawa
Prefectural Government (OPG) created a plan to preserve and open the headquarters
to the public. However, the implementation of the plan was delayed due to concerns
about the safety of crumbling tunnels. In 2011, the OPG established a committee of
five experts to create a draft for an explanation signboard that would be erected
above ground near the site of the closed-off headquarters. The committee, chaired by
Professor Yoshifumi Ikeda of the University of the Ryukyus, produced a draft in
November of that year, delivering it to the OPG for review.2!

In its draft, the committee included two items that prompted protest from Channel
Sakura: references to the presence of “comfort women” at the headquarters, and text
describing the “slaughter of local residents” by Japanese soldiers. One day after the
draft was created, Channel Sakura began to call on its viewers to put a halt to the

725 Mizushima

“Leftist Okinawans who are falsely accusing our war dead of crimes.
and his co-host expressed worry about how children who visited the park might read
such a description and believe an “untrue” and “anti-Japanese” version of history. It
was evident that they were concerned about the impact the sign could have on
Japan’s collective memory of the Battle of Okinawa.

Channel Sakura struck back by preparing special programs that used the eyewit-
ness testimony to challenge the OPG committee’s assertions. For these programs they
interviewed Naeko Ina, a woman who served as a nurse with the 32" Army headquar-
ters from the beginning of the Battle of Okinawa until the final days of the battle. She
acknowledged the presence of female civilians, but strongly denied the existence of
“comfort women” at the site. In addition, she declared that there was absolutely no
massacre of civilians by Japanese soldiers. Ina tearfully denounced the signboard’s
“unforgivable” inaccuracies as an insult to the many people who died during the Battle
of Okinawa. At the end of the 15 minute testimony video, Channel Sakura announcers
appeared on screen and called on viewers to contact the OPG and share their thoughts
about the signboard draft.?® They also recommended that viewers check out their

23 Feifer, George. The Battle of Okinawa: The Blood and the Bomb. The Lyons Press, 1992: 69.

24 “OPG to set up an explanation board about the former 32nd Army Headquarters Shelter at Shuri,” Ryukyu
Shimpo, November 23, 2011. accessed March 28, 2012, http://english.ryukyushimpo.jp/2011/11/30/4647,.

25 “[PpREERY AEefBHIE | ERITHEN KA EY 2R (M H23/11/24]". AASULT v v xovkz Q0114E11H24 D).
http://www.youtube.com/watch?v=P0Ocoyjhk1EU. 20134 3 H10HFE,

26 “[HHET) UG OIS - 85 32 HalailiE0 I (K H23/11/28]". HAXALF + v vkk (20114E11H28H).
http://www.youtube.com/watch?v=P0coyjhk1EU. 20134 3 H10H}4%,
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older programs about the history of the Battle of Okinawa, several of which also in-
cluded eyewitness testimony from Ina.

In February 2012, the OPG announced the wording it would use for the explana-
tion signboard. The words “comfort women” and the passage about the “slaughter of
local residents” were not included in the final version of the signboard.?” The
English, Chinese, and Korean translations also dropped references to Okinawa as a
“sacrificial stone” (suteishi).?® The conservative protests against the draft had been
successful. Newspaper articles stated that changes had taken place because the OPG
had responded to protests. The Okinawa Times noted that the OPG had received 82
official complaints via e-mail, telephone, or fax, with many of the complaints coming
from outside of Okinawa.?® The Ryuku Shimpo stated that the revision occurred be-
cause of protests that had been brought about due to a “satellite television

”30  As there was no other satellite television channel that covered the issue,

program.
Channel Sakura noted the report as an admission that their organization had been the
driving force behind the success of the campaign.?!

The OPG’s decision to revise the signboard was denounced by local groups and
the local media. Professor lkeda and other members of the committee that had writ-
ten the signboard draft protested the decision.®® The Ryuku Shimpo and Okinawa
Times both published editorials criticizing the decision and demanding that the OPG
explain its actions.®® Several citizens’ groups, including some battle survivors who
now work as volunteer tour guides, organized study meetings to discuss the issue and
voice their opposition to the revised signboard.3*

Despite opposition to the OPG’s decision, the prefecture quickly moved ahead with
plans to print the signboard.?® It was completed and placed in Shuri Castle Park in
late March of 2012.3¢ On April 12th, Okinawa’s Peace and Gender Equality Division

27 [HiBRErER]  20124F 2 H24H (TR Zdq ] Z2HIBr 55 32 HalSiE Ok B $uE ]
<http://ryukyushimpo.jp/news/storyid-187846-storytopic-1.html>

28 McCormack, Gavan, and Satoko Oka Norimatsu. Resistant Islands: Okinawa Confronts Japan and the United
States. Rowman & Littlefield, 2012. p. 42.

29 TpffiEs 4 2 X0 20124F 2 H24H  TTERGER] W12 alaisEt o
<http://www.okinawatimes.co.jp/article/2012-02-24_30235/>

30 THEERFTER] 20124F 2 H250 [SCEHIBR &% 284 pp.28-29

31 “[EH 1) AEEFEEADEE S 5 32 HEISERIZEO HE (R H24/3/1]". HAXILF + ¥ % vk (20128203 H01H).
http://www.youtube.com/watch?v=POcoyjhk1EU. 20134F 3 H10H R,

32 THRERFTER] 20124F 2 H29H T35 32 THEGHIAN  MatZ. RiCiBHIBROMmEk 5
<http://ryukyushimpo.jp/news/storyid-188070-storytopic-1.html>

33 Tifisy 4 X 20124F 3 H26H  [THl&E] - [32 SIS IANGEE] Bo» b Hidsr L]
<http://www.okinawatimes.co.jp/article/2012-03-26_31562/> and [FiEk#HER] 20124 2 A25H [32 FECRHIER
HEOHHIIBEDER | <http://ryukyushimpo.jp/news/storyid-187895-storytopic-11.html>

34 [HRERETER] 20124F 3 H26H [ESSETREICRD  SERIA A Ko [z 32 S0
<http://ryukyushimpo.jp/news/storyid-189113-storytopic-1.html>

35 [Eibkfr] 201243 H28H [ 32 FalwiiE, SCdlBRmAMGT 2 7 & — vl
<http://ryukyushimpo.jp/news/storyid-188791-storytopic-1.html>

36 “CEBRRER] #hil « 32T A A Eb S S OISR (K2 H24/3/26]". HASULF + v % Vbt (20125703 H 26 ).
http://www.youtube.com/watch?v=P0coyjhk1EU. 20134 3 H10H}4%E,
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uploaded a lengthy official explanation of the government’s policy regarding the con-
troversial decision. It stated that the purpose of the signboard was to describe events
that took place at the 32" Army headquarters, and that the government failed to find
evidence that it housed “comfort women” or that it was the site of “massacres” of ci-
vilians accused of spying. The government denied any intention of covering-up or hid-
ing the existence of atrocities that took place during the Battle of Okinawa. It pointed
out that detailed descriptions of the plight of “comfort women” and other civilian vic-
tims could be found at the Okinawa Prefectural Peace Memorial Museum.?’

The OPG has not stated that the conservative protests were directly responsible
for convincing it to make the revision, so it is impossible to be certain that Channel
Sakura or protesters were its cause. However, observers have credited Channel Sakura
as the organization that launched the protest campaign. Okinawan author Shun
Medoruma, a vocal opponent of the revision, claims that conservative-leaning members
of the OPG used “the right-wing protest that started with an appeal from Channel
Sakura” as an “excuse” or “opportunity” to revise the signboard.®® Similarly, reports
from the Ryukyu Shimpo strongly suggested that Channel Sakura was an important
driving force behind the protest campaign and that the OPG took notice of the pro-
tests. Other factors could have determined the OPG’s decision, but the end result
matched exactly what the protesters had demanded.

While the OPG was correct to note that it still commemorated the issues in ques-
tion at other sites, conservative activists had clearly scored a victory in the fight over
the explanation signboard. Visitors to Shuri Castle Park who read the sign would not
be exposed to descriptions that Channel Sakura and its supporters considered “untrue”
and “anti-Japanese.”

5. Eyewitness Testimony Videos and Interactivity: Analysis & Results

In its campaign, Channel Sakura hosted its eyewitness testimony videos on
YouTube, an online video sharing site. The use of such internet media facilitates inter-
action between the viewer and the content producer. As noted in the above discus-
sion of collective memory theory, the interactivity of such websites allows the passive
viewer to take an active role in consumption and dissemination of content. In this
case, viewer feedback, non-linear consumption, and social media sharing were readily
observable.

Merely stating that such interactive features exist does not prove that people actu-

37 “55 32 WA DEEEIABGRE IC D W T ORE & B A" RRE O « Bk FEIZEER (2012404 H12H).
http://www.pref.okinawa.jp/site/kankyo/heiwadanjo/heiwa,/dai32.html. 20124 7 J30 HBi%,

38 Medoruma, Shun. “We Cannot Allow Governor Nakaima to Falsify the History of the Battle of Okinawa,”
The Asia-Pacific Journal, Vol 10, Issue 15, No 2, April 9, 2012.
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ally make use of them. Determining whether people actually watched the videos is
also important. Therefore, in order to document the use of such features, data was
gathered from Google and other sources. This data provides physical evidence that
viewers watched the videos took advantage of the available interactive features. The
data was gathered for the five Channel Sakura videos that feature eyewitness testi-
mony from Naeko Ina.

Table 1 : Basic Information About Videos 3?

# | TITLE UPLOAD DATE URL

3/3 (MBI < Bi~ND ] October 08, 2010 http://www.youtube.com/watch?v=BarRcYzENwE
WEIS & BRI
A (R H22/10/8]

2 | 2/3 PRI < Bk~ D ] October 08, 2010 http://www.youtube.com/watch?v=NmKE AE58C8
WEHHL»ERZHEEBRFD
w3 [k H22/10/8]

3 |3/3 R R, < Hk~D ] October 08, 2010 http://www.youtube.com/watch?v=6Apjmb66uT0
WEI S ERBEERFO
i R H22/10/8]

4 [ 1) oitEE#KE D | November 28, 2011 | http://www.youtube.com/watch?v=8wUmR4bO_gQ
AEE - 532 HaElSEIE 0 HE
[fx H23/11/28]

5 [ 1) AEEAEADFE S, | March 01, 2012 http://www.youtube.com/watch?v=0611g0Tu6vY
HRHIASHEOET [k
H24/3/1]

Videos #1 through #3 are a three-part testimony recorded in 2010, about Ina’s expe-
riences serving in General Ushijima’s 32™ Army headquarters. Video #4 was an inter-
view recorded shortly after the OPG’s expert committee produced a draft of the
explanation signboard, and features Ina providing testimony that directly contradicts
the draft. Video #5 was recorded in late February of 2012, after the OPG revised the
signboard plan in favor of Channel Sakura’s protests, and features Ina adding more
recollections.

5.1. Viewer Feedback

Channel Sakura allows viewers to directly post feedback on all of its videos. This
feedback came in the form of comment forms and voting buttons that are provided by
YouTube. The comment form makes it possible for anyone to immediately write a
post a comment about the video they just viewed. Comments are visible beneath each

39 Data gathered from YouTube.com on April 10, 2013.

54

e



W03 A=K pwd 11 26 5_ 77 KFEEMERRE

video, so viewers can read what other people have written in response to each video.
YouTube also provides a voting system that gives anyone the opportunity to show
support or disapproval through a vote of “thumbs up” or “thumbs down” on a video
or a comment posted beneath a video. In the case of videos, the total numbers of
support and disapproval votes are presented separately. In the case of comments a
total score is shown, with approval votes adding one point and disapproval votes sub-
tracting one point from the total. Comments that receive many disapproval votes are
hidden from view, while the comments with the highest scores are featured above all
other viewer comments.

By examining the data on Channel Sakura’s eyewitness testimony videos, we can
see that viewers made use of these feedback features.

Table 2 : YouTube Video Voting and Comment Data*?

Up Votes Down Votes Number of Comments
Video #1 159 ( 95%) 9 5%) o8
Video #2 98 ( 98%) 2 2%) 24
Video #3 84 (98%) 2 2%) 14
Video #4 152 (100%) 0 2%) 11
Video #5 86 ( 91%) 9 (9%) 8

Almost all of the visible comments left on videos expressed support for Channel
Sakura’s viewpoint. This could be because video owners have the ability to delete
negative comments left on their videos. However, the vote tallies for all the videos,
which cannot be edited by video owners?!, indicate that the vast majority of people
leaving feedback are supporters of Channel Sakura. For all of these videos, over 90%
of viewers who used voting features expressed approval.

Discussion and feedback also took place through user comments. Similar to the vot-
ing results, most comments expressed approval of Channel Sakura’s campaign. To
show the specific type of feedback that was posted, here are a few examples of popu-
lar comments:

“b 5, HEMBETEREZRD IFEEMUIZ, MEITE LT LBW-&, FxZE/-S,
PEBIBIC K B/FAS A, TEWLDOD» 27— [It's no good if we don’t punish the traitors
who defame our country with lies. Can’t they be sued for defamation?] Gyokusai999

(comment score: 18) 42

40 Data gathered from YouTube.com on April 10, 2013.

41 “How do I remove a negative thumbs down on my video?” Google Product Forums - YouTube. October 10,
2011, http://productforums.google.com/forum/#!topic/youtube/EnLQHJRKQY U

2 “[HHEET) HEEFEADEE S, 5 32 HElSEREOHE (M H24/3/11". HAXILF + » % vz (2012403 H01H).
http://www.youtube.com/watch?v=P0coyjhk1EU. 20134 3 H10H}4%E,
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“Foo YFRUREE L TEOREEELIASEHETH Y, £, HROARYOREL 2 HMITEA T
WL 7edic, s b RUIc LT REFEl 22 EEWEJ,” [This valuable testimonial
footage is characteristic of Channel Sakura. I think we must preserve this video to
pass historical truth onto future generations.] — Yokoidawa (comment score: 13) %3

“(CThws ) COBERIESERELEVAFEA T 47 > T[7gd « « «” [*(Why the hell
is the mainstream media not reporting about this valuable testimony?] — moffu87usa33
(comment score: 9)

“HRIEDL NHK SR L TlzA 0, BEBIEREZVSbH 0 AE S T WE S, [Thank you
for always providing high quality information that textbooks and NHK can never re-
port.] — TokyoMarineCity (comment score: 32) *°

“Dhas WPEFDEHA,

RIFILDICL->DDLTOVT, BoL» b LICEHEVLDY DLAEL SN, BEEHL F L
720" [Darn, I can’t stop the tears. Despite being 92-years-old, she is strong. I can feel
her respect and sympathy (for the Japanese soldiers). I was moved.] — grongin2
(comment score: 9) 4

Other comments recommended other Channel Sakura videos to viewers. For ex-
ample, under one of the testimony videos from 2011, a popular comment from viewer
directed others to videos from 2010 that featured longer interviews with Ina. This
overlaps with another important aspect of interactivity: the non-linear nature of con-
tent consumption.

5.2. Non-Linear Consumption

Unlike television, YouTube allows users to view its videos in any order or quan-
tity they desire. Nor is it necessary to view an entire program, since users can skip
back and forth to different segments of a single video clip. And because YouTube has
a sidebar that automatically suggests similar videos, viewers who found their way to
one eyewitness testimony video could easily click their way to another video in the

same series.

43 “[EHEHE ) TUIEHEEEROIES « 56 32 HalobEo g B H23/11/28]". HASLF + » % vhe (20114F11H 28 HD.
http://www.youtube.com/watch?v=POcoyjhk1EU. 20134 3 10 HE%E,

44 Tbid

45 “1/3 [MHRREA CHEAND ] WEI S E R 2 FRERFOEL [F:H22/10/8]". HAXALF + v vkE (2010410 H08H).
http://www.youtube.com/watch?v=POcoyjhk1EU. 20134 3 H10HE%E,

46 Ibid
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Table 3 : YouTube Video View Counts??

# Number of Times Viewed
Video #1 88,160
Video #2 16,564
Video #3 24,493
Video #4 9,954
Video #5 11,304

The video view counts were in the thousands to the tens of thousands, a range similar
to videos from other Channel Sakura protest campaigns.

5.3. As the data in Table 3 shows, the videos received a different total number of
views. Videos that were uploaded several years earlier are difficult to analyze be-
cause they likely received many of their views before the campaign involving the
explanation signboard, but because viewers of the 4th and 5th video were referred
to the earlier videos by Mizushima and by viewer comments, a portion of the
views almost certainly took place during the 2011-2012 campaign. Videos #1, #2,
and #3 were sections of a three-part program, and most viewers of the first part
apparently did not watch the second and third parts. The third section of the pro-
gram received more views than the second section, a result that indicates the non-
linear manner in which the videos were consumed. Yet, from the view totals we
can see that thousands of people have been exposed some of Ina’s memories of the
32 Army and the Battle of Okinawa. The two videos uploaded after the start
of the campaign received about 10,000 views each, a considerable number given
than the majority of YouTube videos only ever receive less than 500 views“®
Although YouTube has complex algorhythms that are meant to count unique user
as a single viewer, it is possible that some viewers have been counted more than
once.*® However, one can accurately say that thousands of people viewed the vid-
eos, and it appears that they did so in a non-linear manner. Social Media Sharing

Another form of interactivity was social media sharing. Through share buttons
on the videos, and through accounts on other social media sites such as Facebook and
Twitter, viewers could share video links with their friends and acquaintances. This
action made them active participants in the wider dissemination of Ina’s memories.

47 Data gathered from YouTube.com on April 10, 2013.

48 Angelova, Kamelia and Dan Frommer. “Chart of the Day: Half of YouTube Videos Get Fewer Than 500
Views.” Business Insider, May 20, 2009. Accessed July 1, 2013.
http://www.businessinsider.com/chart-of-the-day-youtube-videos-by-views-2009-5

49 YouTube Team. “A note about recent changes.” YouTube Creators. Blogspot. January 6, 2012. Accessed July
1, 2013. http://youtubecreator.blogspot.jp/2012/01/views-and-3rd-party-services.html
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Using software from SharedCount.com, data was gathered on the number of times
that people used Twitter and Facebook to share and comment on each of the videos.
In the case of Twitter, data is presented in the form of a single number - the amount
of “tweets” that users made including the link to each video. When a user posts a
“tweet” to Twitter, it becomes immediately visible to all the users who “follow” his/her
account. In the case of Facebook, there are three types of sharing. The first is the
“like” feature, an expression of approval for a link that is visible to people who delib-
erately check what a certain a “friend” has recently liked. The second is the “share”
feature, through which a Facebook user actively announces and posts a link, sending
it to their “friends.” The third is a comment count, which tallies the number of times
that Facebook users have written comments discussing a shared link.

Table 4 : Social Media Sharing Data®®

# Shares via Twitter Likes / Shares / Comments via Facebook
Video #1 585 26/12/ 0
Video #2 13 15/ 5/ 0
Video #3 16 15/ 7/ 8
Video #4 49 40/16/18
Video #5 18 0/0/0

Observing the data presented in Table 4, we can see that the first part of the
three-part video from 2010 received a remarkably large number of shares on Twitter,
far more than any other video in this data set. Because the video has been online
since 2010, it is not clear how many of the shares took place after 2011 signboard draft
was announced. Nonetheless, the data indicates that there was considerable interest in
the video, and that many viewers used their Twitter accounts to disseminate Ina’s tes-
timony to others.

There is also an interesting contrast in the sharing data for Videos #4 and #b.
Video #4, which was uploaded in November 2011, received a comparatively high num-
ber of shares on Twitter and Facebook. Video #5, which was uploaded in March of
2012, was shared far less. This gap between the two videos could reflect the timing
of each video program in relation to the progress of the protest campaign. Video #4
was uploaded at the beginning of the protest campaign, when Channel Sakura was ur-
gently calling on viewers to spread the video and send protests to the OPG. Video #5,
on the other hand, was uploaded after the fate of the signboard had already been de-
cided. Therefore, viewers would probably feel less need to share Video #5 with their
friends and acquaintances.

50 Data gathered from Sharedcount.com on April 10, 2013.

58

e



W03 A=K pwd 15 26 5 77 KFEEMERRE

The data collected on the five videos provides hard evidence that consumers made
use of the interactive features available. It is impossible to know just how influential
Ina’s testimonial videos were in building support for the campaign, but it is evident
that thousands of people were exposed to portions of her individual memory, and
some of those consumers went on to employ the interactive features of this online me-
dium to share and discuss her memories with others. In addition, some consumers ap-
pear to have followed the course of action suggested in the videos and directly
contacted the OPG to demand that the signboard be revised.

6. Conclusion

This study demonstrates how Nihon Bunka Channel Sakura placed eyewitness tes-
timony videos online, functioning as a mnemonic agent that sought to influence the
collective memory of viewers. It documents the interactive features of the site of
memory - viewer feedback, non-linear consumption, and social media sharing. These
features allowed consumers of memory to take an active role in the process of mem-
ory formation and dissemination. Thus, the consumers themselves functioned as more
than passive observers - they could share and discuss the videos, actions that also
made them mnemonic agents. By documenting the use of such interactive features,
this study has contributed new information that will be helpful for future research
into the relationship between interactive online media and collective memory.

The videos were used as tools in a successful campaign of protest against a his-
torical signboard that was to be placed at the site of the 32" Army headquarters in
Shuri Castle Park. The campaign, launched by a small alternative media organization,
was an example of a non-professional mnemonic agent challenging the traditional me-
diums that professional mnemonic agents employ. Professional mnemonic agents had
prepared a draft description that mentioned the presence of “comfort women” and the

“slaughter of local residents” at the site. Channel Sakura’s programs about the issue,
which included several videos of eyewitness testimony from a war survivor, helped
fuel a stream of protests that ultimately led to the Okinawa Prefectural Government’s
decision to remove the two descriptions from the final version of the signboard. Thus,
in addition to documenting the notable interactivity of the medium used by activists,
this study illustrates how the emergence of the internet may be weakening the role of

professional mnemonic agents in the formation of collective memory.
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