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y% RESEARCH

Consumer Barometer
Total Vision Care Market in the U.S.
Annual Sales by Product Category — In Millions
+5.0% #12ME Dec13
»12ME Dec14
$11,692.7 Total Vision Care Market:
$11,137.5 +3.2% $37,595.7 Million
+4.0% vs. 12ME Dec. 2013
ssar07 $9.1532
$5.460.0 957363 +5.2%
+4.2%
$4,207.1 $4/424.9 774 $38719
-2.3%
$1,924.0 51 879.1 +3.3%
$810.4 $837.5
[ ] o |
Rx Lenses Exams Contact Lenses iy OTC Read
9 gery
Docmb,“,m_ﬂ sicderes 18 o u Rt inshale ted ks spent by ct ooas anx) eaemss o heoe 17 yomws of ag soely
H{BL : The Vision Council Consumer Barometer June 2014)
Exhibit 2: KE 7 L—LHIGERK
' THE VISION COUNCIL
VISIONWATCH

Consumer Barometer

Frame Market — Dollars

16/17 absolute #
Percent of Retail Sales by Channel

% change
$9,452.3M $9,696.9M $9,706.7M +0.1%
+2.3%
-3.5%
11 0ther
<0.1%
1 Department Stores
-1.0%
11Mass Merchandisers /
Clubs
" Chains o,
53.2% +0.8%

M Independents

12ME Jun15 12ME Jun16 12ME Jun17

B : The Vision Council Consumer Barometer June 2017
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" Where They Were Bought From
mOverall mNew York = San Francisco
Other retail store m 8%
Boutique optical shop _;3405:"7“
Lenscrafters mu%

1%

10%
Lenscrafters : n}i% Only 6% of respondents bought their last pair of
& Pearl Vision glasses online
were 4%
significantly Walmart -3;}%
o
more popular
in New York Sears A
3%

- 29
Pearl Vision *4%
o

1%
JCPenny '1 /2%

19
Macy s I 1470
Unweighted Base

Overall: 1002

New York: 502

Where did you buy your most recent pair of eyeglasses? San Francisco: 500

HBL: JINS H EHRE

eeing more

deepsee :

Exhibit 4: B 12 5 BICA A K EBEALEHDS S 2D i

$25,000t0  $50,000 to

Other Stores/Sites Overall New York San Fran. |Under $25,000 $49,099 $99,009 $100,000+

Unweighted Base* 983 502 500 70 179 315 438
Costco 8% 6% 11% 39% 44% 37% 36%
Optometrist/Optician 4% 3% 6% 1% 7% 6% 10%
Kaiser 4% 0% 7% 2% 5% 3% 5%
Doctor's office 4% 3% 4% 6% 5% 3% 4%
Site For Sore Eyes 2% 0% (4% ) 4% 3% 4% 3%
Cohen 2% 3% 0% 2% 4% 1% 2%

Davis Vision 1% 2% 0% 0% 2% 3% 1%

BJ 1% 2% 0% 0% 0% 1% 1%

Target 1% 0% 1% 0% 0% 2% 1%
Visionworks 1% 1% 0% 0% 1% 1% 1%
General Vision Services 1% 1% 0% 0% 2% 2% 0%
cvs 1% 1% 0% 1% 1% 1% 0%

Sterling Optical 0% [ 1% ) 0% 2% 0% 1% 0%
e | 10% 12% 8% 1% 12% 1% 8%

. G Significantly Higher
dee See ¢ looking further,
P { seeing more Where did you buy your most recent pair of eyeglasses? :] Significantly Lower

HBL : JINS M ERE
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65 .
" Price Of Eyeglasses
Overall
, . . 20%
14% 14% 14% 10% 10% .

10% 8%
mE = B H B m m

Less than $50 $50 to $99 $100t0 $149  $15010$199  $200t0 $249  $250t0 $299  $300 to $349 Over $350

New York
21% 19%

4% 14%  14% 139 15% 15%
10% 1%

o
10I% i I I I 11I/o I il
Over

Lessthan $50to $100to $150to $200to $250to $300to  Over Less $50to $100to $150to $200to $250to $300 to
$50 $99 $149 $199 $249 $299 $349 $350 than $50  $99 $149 $199 $249  $209  $349  $350

[ [ ovean | _Newvork ] sanFrancisco |

Avg. Price Paid $222 $223 $222
Median Price Paid $225 $225 $225 Unweighted Base
Excludes Don't Knows

looking further, How much did your most recent pair of eyeglasses cost you? Please Overall: 983
;e el e y New York: 483

deepsee {27,
£ seeing more rovide the total price you paid i.e. including the cost of the frames, lenses, Y
P H - P price you b J g san Francisco: 490

coatings, warranty, etc.

HBL : JINS M ERE

Exhibit 6: BEif 12 # BICA AR EBALEBEOA V54 VEE

76 ) ) .
" Use & Consideration Of Online Stores
By Gender & Age

Older respondents were unlikely to ever consider purchasing eyeglasses online.
A high proportion of respondents in their thirties were willing to consider buying
online in the future

0 d O O
Unweighted Base 1002 485 517 202 200 200 200 200
Bought Online 6% 5% 6% 60/0 7% 4% 4%
ConsiderBuying Onine | 43% | 49% | 39% | 46% 49% | 44%
Never Consider 51% | 46% | 55% | 43% 44% | 52%

D Significantly Higher
[:] Significantly Lower

looking further,
seeing more
Would you ever consider purchasing eyeglasses online?

HBL : JINS M ERE

deepsee
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